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Avoid 
8 mistakes 
car buyers
often make
By MARSHALL LOE
MarketWatch

Befuddled about buying a new car? 
You’re not alone. But don’t let the 
prospect of a shiny new vehicle trip 
you into spending more than neces-
sary. Consumer Reports outlines the 
eight biggest mistakes buyers make 
when shopping for a new car:

1 Being pressured to act. It’s 
OK to move at your own pace 
— don’t let yourself get bul-
lied into buying before you’re 
ready. When you do put down 
a deposit, use a credit card 
instead of writing a check. You’ll 
have more protection if there is 
something fishy with the dealer.

2 Taking dealers at their word. 
Are you offered free oil changes 
or other perks? Get them in 
writing. Don’t settle on just a 
verbal agreement — have it 
written into the contract.

3

Financing for longer than 48 
months. If you settle for a long-
term loan, you’re likely going to 
pay a higher interest rate. And 
if the car is stolen, wrecked or 
you just want to trade it in early, 
you’ll probably owe more than 
it’s worth.

4

Buying unnecessary extras. 
You’ll be offered all sorts of 
“important” extras such as VIN 
glass etching, fabric protection 
or extended service. They can 
get expensive, and you probably 
won’t even need or use them.

5

 Not shopping around. Don’t 
just go for the dealer’s rate. 
Do some research and look 
for good loan rate offers from 
banks, online sources or credit 
unions.

6

Not negotiating a lease price. 
You can bargain for a lease 
price just as you would if you 
were buying the car.

7
Leasing because you can’t 
afford to buy. It’s true that 
you’ll have a lower monthly 
payment, but you’ll probably 
pay a much higher finance 
charge. At the end of the lease 
period, you won’t even own the 
car. If you are strapped for cash, 
consider buying a used car 
instead.

8

Talking trade-ins too early. 
Wait to mention your old car 
trade-in until after you’ve 
completed your negotiations on 
the new one.
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Instead of leasing a new BMW, with 
higher finance charges, consider 
buying a used car to lower payments.

By NEDRA RHONE
nrhone@ajc.com

It’s been a while since we’ve seen the likes of Luxe 
here in Atlanta.

The sample sale that brought us off-season, high-
end designer clothing at discount prices took a brief 
hiatus to regroup. Now, to the great pleasure of many 
Atlanta shoppers, it has been reincarnated as a retail 
store that’s open from 11 a.m. to 7 p.m Monday through 
Saturday.

Luxe took up residence in the Brickworks, a new 
mixed-use development in West Midtown at the in-
tersection of Marietta Street and Howell Mill Road. 
There’s no missing the mint green brick building, which 
shares block space with Toscano & Sons Italian Market 
(a must visit for its yummy panini).

Jenn Ripley, general manager and operating partner 
of Luxe, spent the last year hosting shows in New York 
and traveling to Italy solidifying relationships before 
re-launching the concept store. This time around, she 
also got a little help.

“You can’t do everything really well,” Ripley said. 
“It’s better to hook up with people who can do [some 
things] better.”

For that reason, Leslie Fram and Carole Davenport of 
4Bags are on board as handbag and accessories buyers, 
and Fram’s husband, Lanny West, serves as president 
and CEO.

What hasn’t changed is the opportunity to purchase 
designer items at rare, discount prices. Shoppers ready 

to move beyond national chains such as Loehmann’s 
and TJ Maxx,which recently introduced a designer sec-
tion called the Runway at Maxx, will revel in the finely 
edited items at Luxe.

Though the stock turns quickly — Ripley makes 
buying trips every other week — it’s a good bet that a 
few things will always be there: premium denim, off-
the-runway dresses and a selection of estate jewelry. 
Ripley also carries the basics that are the lifeblood of 
Atlanta retail, designers like Tracy Reese and Diane Von 
Furstenberg, along with items you wouldn’t expect to 
see outside of the hallowed aisles of Neiman Marcus or 
Saks Fifth Avenue.

“I don’t like to be biased toward particular design-
ers,” said Ripley, noting that she caters to everyone from 
students at Georgia State University and Spelman Col-

Boutique offers 
easy-to-browse
designer labels
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Sales associate Emily Zinger replaces a necklace in a display case. The shop offers a selection of estate jewelry, including fun cocktail rings.

Well-edited designer 
pieces at a discount draw 
discerning shoppers to the 
boutique.

SHOP TALK

Luxe Atlanta
1000 Marietta St., 
Monday-Saturday,
11 a.m.-7 p.m., 
404-815-7470, 
luxeatlanta.com

Bask in lap of Luxe
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Pet insurance may help lower vet bills
By AMY SACKS
New York Daily News

When Merlin was diagnosed last 
year with a rare form of lymphosar-
coma in her lungs, Christine Mazzucca 
knew the vet bills for her beloved cat 
would be huge.

She was right: The bill topped 
$6,000, though she was fortunate that 
nearly half was covered by Merlin’s pet 
insurance policy.

Today, Merlin is in remission and, 

although it’s a gamble, Mazzucca, 39, 
said paying the monthly premiums for 
her dog, Myles, and three cats gives her 
peace of mind.

“You just want to make sure if 
something really bad happens you’re 
not going to be forced to put your 
animal to sleep if you don’t have the 
money,” said the Web designer from 
Riverdale in the Bronx, N.Y.

Sixty-three percent of U.S. house-
holds own a pet, and last year they 
spent a staggering $38.4 billion on 

them, reports the American Pet Prod-
uct Manufacturers Association. Of 
that, about $9.4 billion was for veteri-
nary care.

While the sale of pet insurance is 
expected to reach $250 million in 2007, 
up 25 percent from 2006, according to 
a report by Packaged Facts, a market-
ing research firm, only 3 percent of dog 
owners and only 1 percent of cat own-
ers have signed up for coverage.

Only 3 percent 
of dog owners 
and 1 percent 
of cat owners 
have coverage, 
a marketing 
research firm 
says. Premiums 
can run from 
about $25 a 
month to as 
much as $60 a 
month.
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